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Take a look at what we offer.

Written ContentBrafton Content
Marketing Platform

Social Media

Graphics

SEO and Consultancy Email Marketing PPC Advertising

Video

Technical Support  
and Development

Website Design & UX

Animation

Our Digital Library

Hey, We’re Brafton!
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Brafton Content
Marketing Platform



The Brafton Content
Marketing Platform

BENEFITS

Our content marketing platform is the first of its kind. It was built by
content marketers, for content marketers. On day 1, it helps you plan,
produce, publish and measure the performance of all your content
marketing campaigns in just one place.

This is content marketing, simplified.

Customizable, intuitive 
project management 
and workflow creation

Simple assigning and 
distribution of tasks

In-app messaging

Filterable content 
library

Pre-built, content 
marketing workflow 
templates

Visibility into 
upcoming tasks

Key documents always 
attached to projects

Scalable for even the 
largest campaigns
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of marketers say they wish they 
could consolidate their content 
marketing management 
into one tool, according to a 
Brafton-conducted survey.

 

68%

EXPLORE BRAFTON PLATFORM

https://software.brafton.com/
https://www.brafton.com/blog/brafton-research-lab/mastering-content-marketing-management-survey/


Written Content
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Blog Articles

BENEFITS

Blogs are the foundation of organic search marketing and they help
generate interest from top-of-funnel traffic.

If your goal is to increase search exposure, rank for high-value
keywords and increase your newsletter subscribers, blogs are the
way to do it.

For sustained rankability, you’ll want to publish evergreen content
that can be updated periodically over the years.

Search  
visibility

Sales enablement 
material

Organic 
traffic

of marketers plan to 
continue or increase their 
blogging strategy.

 

92%
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VIEW EXAMPLE

VIEW EXAMPLE

VIEW EXAMPLE

https://online.stanford.edu/how-does-blockchain-work
https://online.stanford.edu/how-does-blockchain-work
https://www.culligan.com/blog/what-is-in-tap-water
https://www.culligan.com/blog/what-is-in-tap-water
https://www.jondon.com/how-to/technical-tips/janitorial-building-serivice/hard-floor-care/tile-and-grout-cleaning/grout-sealing-on-ceramic-and-porcelain-tile-floors.html
https://www.jondon.com/how-to/technical-tips/janitorial-building-serivice/hard-floor-care/tile-and-grout-cleaning/grout-sealing-on-ceramic-and-porcelain-tile-floors.html
https://blog.hubspot.com/marketing/marketing-trends?hubs_post=blog.hubspot.com%252Fmarketing%252Fbusiness-blogging-in-2015&hubs_post-cta=HubSpot&_ga=2.236000969.939475104.1646171309-1239990202.1644937875


White Papers 
and eBooks
Gated content is instrumental in lead nurturing, capturing prospect
contact info and offering something that is uniquely yours.

White papers are technical documents that allow your brand to
establish credibility in your space, while eBooks offer value through 
comprehensive written and graphical content. White papers and
eBooks should both be included in any content strategy.

Lead  
generation

Industry 
authority

Email  
list-building

of B2B buyers say white 
papers are most valuable 
during the early stages of 
a purchase decision.

56%

BENEFITS
VIEW EXAMPLE
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https://www.brafton.com/wp-content/uploads/2024/12/eBook-example.pdf
https://www.brafton.com/wp-content/uploads/2024/12/eBook-example.pdf
https://view.ceros.com/g3-communications/dg096-surv/p/16


Landing Pages
and Site Copy

BENEFITS

Web copy is vital to providing site visitors with logical next 
steps to interact with your brand.  

As fundamental building blocks of your site architecture, 
landing pages function as vehicles for generating the majority 
of high-intent, converting visitors.

Lead 
generation

Conversions High-intent 
traffic

Companies with 40+ landing pages get  
  12 times  
more leads than those with 5 or fewer.

VIEW EXAMPLE
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https://quenchwater.com/coffee/
https://blog.hubspot.com/blog/tabid/6307/bid/33756/why-you-yes-you-need-to-create-more-landing-pages.aspx


Case Studies
Once prospects have consumed all the content they can, have
compared vendors and are ready to make a purchasing decision,
how do you close the deal?

Case studies highlight your company’s prowess, customer service
and client-facing success. They’re essentially votes of confidence
that other prospects can look toward to see just how much power
is behind your punch and what types of results they can expect —
before they sign on the dotted line.

Sales 
enablement

Bottom-
of-funnel 
conversions

Lead 
generation

of B2B buyers say case studies 
are among their top content types 
to consume when researching 
purchase decisions.

48%

BENEFITS
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VIEW EXAMPLE

https://www.brafton.com/wp-content/uploads/2024/11/Case-Study-example.pdf
https://www.demandgenreport.com/resources/2023-content-preferences-survey-report-personalized-data-backed-content-enables-b2b-teams-to-fast-track-buyer-enablement-speed-up-path-to-purchase/7815/
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Graphics



Custom Illustrations, 
CTAs and Content 
Formatting
Standalone text and stock photography won’t do much to excite readers 
and lend your brand the differentiation it needs in niche markets. That’s 
why we offer various forms of formatting, from simple visualizations 
of single data points to clickable, in-text call-to-action buttons and 
everything in between.

The goal is to give readers a more dynamic format to digest information 
while also using visual cues to entice additional user actions. Every 
piece of content thus becomes a unique moment between publisher and 
reader. We recommend every asset be paired with a CTA and feature 
some form of imagery.

Consistent 
branding

Visual 
differentiation

Interactive lead  
generation

Articles with infographics drive  
 

than those without.
8x more clicks

BENEFITS

VIEW EXAMPLE
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https://www.brafton.com/blog/content-writing/content-vs-copy-is-there-a-difference/
https://www.brafton.com/blog/graphics/why-you-need-infographics-in-your-blog-posts/


Infographics
Create visual stories and convey complex concepts  
through infographics. 

Need to communicate workflows, processes, datasets and 
brand-specific nuances? Infographics incorporate 2D imagery, 
stylized icons, character illustrations and rich formatting that 
caters to the primary medium through which humans absorb 
and retain information: a synthesis of text and visuals.

Infographics can be shared on social media, distributed via 
email, embedded into blog posts and added to internal and 
external presentations.

Traffic Visually rich 
storytelling

Social shares

of marketers who use 
infographics say this 
visual content type is their 
most effective.

56%

BENEFITS
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VIEW EXAMPLE

https://www.brafton.com/wp-content/uploads/2024/11/Infographic-example.jpg
https://blog.hubspot.com/marketing/marketing-trends?hubs_post=blog.hubspot.com%252Fmarketing%252Fbusiness-blogging-in-2015&hubs_post-cta=HubSpot&_ga=2.236000969.939475104.1646171309-1239990202.1644937875
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Video



Live Action Video
Video adds a professional polish to your brand while creating a 
humanizing element. 

With an in-house video studio and a crew of videographers, 
producers and on-camera talent ready to shoot on-location, 
Brafton creates dynamic video collateral that can be leveraged on 
your website and social feeds. These assets include:

Video Blogs.

Silver Studio Production.

Gold Studio Production.

Corporate Promos.

Interviews/Testimonials.

Product Demos.

Vox Pops.

Event Coverage.

Traffic Product 
explanation

Engagement

of sales professionals who 
use custom-recorded video 
say doing so has increased 
response rates.

72%

BENEFITS
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LEISURE, TRAVEL & 
TOURISM EXAMPLE

INSURANCE EXAMPLE

CONSUMER GOODS 
EXAMPLE

https://www.demandgenreport.com/resources/2023-content-preferences-survey-report-personalized-data-backed-content-enables-b2b-teams-to-fast-track-buyer-enablement-speed-up-path-to-purchase/7815/
https://www.youtube.com/watch?v=3EHO9jCaUYg
https://www.youtube.com/watch?v=kRnZne5ik4o
https://www.youtube.com/watch?v=ijZ-82snLeY
https://www.vidyard.com/virtual-selling-report-download


Webinars & 
Live Interactions 
Live, digital interactions such as webinars and virtual 
conferences are no longer exceptions; they’re the rule. 

Brafton has the technical know-how and video expertise to 
assist in the end-to-end development of webinars and other 
live interactions. 

This includes virtual conferences. We can help with specific 
interactions and sessions, or manage the entire conference, 
including troubleshooting, from start to finish.

New partnership and collaboration 
opportunities

Brand awareness and credibility

Lead generation

BENEFITS

VIEW EXAMPLE
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https://www.youtube.com/watch?v=bPuAKUtGcv4&ab_channel=Brafton


Animation
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Animated Video
Animations bring your brand to life through custom artwork, 
motion graphics and unique narratives, and they are incredibly 
effective at helping to conceptualize abstract and complex topics.  

Options include:

Animated Logo, short.

Animated Logo, extended.

Silver Web Demo.

Gold Web Demo.

Short-Form Videos.

Bronze Animation.

Silver Animation.

Gold Animation.

Platinum Animation.

Animated GIF.

ConversionsHow-to 
storytelling

Product 
explanation

of people say they’ve been 
convinced to buy a product 
or service by watching a 
brand’s video.

88%

BENEFITS

ADVERTISING SERVICES

NON-PROFIT EXAMPLE

INSURANCE EXAMPLE
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https://www.youtube.com/watch?v=5IxTe5a7_eo
https://www.youtube.com/watch?v=5IxTe5a7_eo
https://www.youtube.com/watch?v=eE8Zh18pscE
https://www.youtube.com/watch?v=5IxTe5a7_eo
https://www.youtube.com/watch?v=MrcUzYPlgvQ
https://www.brafton.com/content-marketing-statistics/#Section8
https://www.youtube.com/watch?v=MrcUzYPlgvQ
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Social Media



Organic and Paid  
Social Media
Social media amplifies your content, connects you with followers  
and establishes influencer relationships.

Whether it’s X (formerly Twitter), Facebook, LinkedIn, Instagram, 
TikTok or YouTube, social strategists boost your brand’s online 
presence and promote your content. You can also run paid ad 
campaigns and automate metrics reporting for complete visibility into 
social performance and ROI. 

 Social media 
posts (Copy & 
Scheduling).

Social Images.

Carousel Posts.

Custom 
Instagram Stories.

ORGANIC 
Á LA CARTE SOCIAL MEDIA

PAID 
Á LA CARTE 
SOCIAL MEDIA

 Paid Social 
Campaign.

Boosted or 
Promoted Posts.

Influence-buildingFollower 
engagement

Content 
amplification

of marketers say social 
media marketing increases 
business exposure.

83%
BENEFITS

LINKEDIN EXAMPLE

TIKTOK EXAMPLE

INSTAGRAM EXAMPLE
Reshare IG Posts to 
IG Stories.

Follower Pushes.

Community 
Management.

Per Month 
Reporting.

Press Release 
Distribution.
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https://www.linkedin.com/posts/envisionrpo_flexible-talent-acquisition-services-activity-7201654494126899201-mTHm/?utm_source=share&utm_medium=member_desktop
https://www.tiktok.com/@hatfieldmeats/video/7347831735729818926?is_from_webapp=1&web_id=7392697453140018694
https://www.instagram.com/p/C7675bos58f/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.socialmediaexaminer.com/report/?utm_source=Newsletter&utm_medium=NewsletterIssue&utm_campaign=New


SEO and Consultancy
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Website Audits
Site audits conducted by Brafton specialists look under the hood of 
your website, inspect for any problems, report on trouble areas and 
provide strategic suggestions for an optimized bill of health.

After completing an audit, your site should be well-positioned in the 
digital marketplace and you’ll have a trove of data and insights to 
refer back to should future site issues arise due to changes in your 
business, search algorithms and general technical irregularities. 

Audit services range from simple to encyclopedic:

Bronze Website Audit.

Silver Website Audit.

Gold Website Audit.

Platinum Website Audit.

Removal of site errors Competitor and social analysis

For lead generation, sites 
that load in 1 second have 
conversion rates of

39%

BENEFITS

VIEW EXAMPLE
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https://www.brafton.com/wp-content/uploads/2024/11/White-Labeled-Example-_-Gold-Site-Audit.pdf
https://bloggingwizard.com/page-load-time-statistics/


Search 
Performance Brief
Because the web is saturated with content that adds no value, we’ve 
designed a sophisticated, data-driven model to creating content that 
generates proven search visibility.

Search Performance Briefs maximize the likelihood of your content 
ranking for your target keywords through enterprise keyword research 
software, analysis of the competitive landscape and optimized 
recommendations for topics and subtopics to address in your blogs, 
landing pages and larger text-driven content.

As user-friendly, accessible documents, SPBs are quick mockups of the 
direction of our work, akin to a creative brief but with way more science.

Improved 
organic ranking

Keyword 
ownership

Search 
visibility

of new content ranks on Page 
1 of Google for their target 
keywords due to the use of 
Search Performance Briefs.

45%

BENEFITS
VIEW EXAMPLE
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https://docs.google.com/document/d/18igR6UdGLfi7Vzl-nnWQsjxbmS_ns3SlJsG1P2qUF-U/edit?tab=t.0


Persona Development
You’ll receive a fully formatted, polished deliverable that goes beyond 
age, title and experience. You’ll uncover:

What influence a person has over the decision-maker at their company.

What pain points they face.

What types of marketing campaigns are most likely to engender positive 
customer experiences.

At which stage of the funnel you should be engaging with specific site visitors.

Which channels and platforms you can best reach a given person.

Unique 
understanding 
of audience

Higher 
quality lead 
generation

Targeted 
campaign 
development

of the most successful B2B brands 
prioritize their audience’s 
informational needs first when 
making content creation decisions.

87%

BENEFITS
VIEW EXAMPLE
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https://drive.google.com/file/d/1akhAnxSsMMPTqN2aE6-3FtIO6LQSInzr/view
https://contentmarketinginstitute.com/2021/10/b2b-power-content-marketing-research/


Email Marketing
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Email Automation & 
Campaign Management
Email marketing is the most personalized, precise distribution method for 
brands, but only if you utilize email marketing automation to its full potential. 
Brafton creates, manages and reports on email campaigns run on platforms of 
your choosing. 

Services can be automated and managed completely by a Brafton consultant 
or purchased à la carte as needed. These options include:

End-to-end campaign creation.

Campaign implementation and 
management.

List management and segmentation.

Ongoing reporting.

Re-engagement campaigns.

Product and service promotions.

Customer loyalty 
campaigns.

Automated drip campaigns.

Triggered email campaigns.

Shopping-cart 
abandonment campaigns.

Lead nurture campaigns.

Audience 
segmentation

Automated engagement 
with leads, prospects 
and customers

List-building

BENEFITS

Brafton is a certified Platinum HubSpot Solutions 
Partner? From tech-stack analysis to implementation, 
content creation, campaign management, list 
management, lead scoring and everything in between—
we’re the only HubSpot partner you’ll ever need.

Did you know...

VIEW EXAMPLE
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https://www.brafton.com/wp-content/uploads/2024/11/the-content-marketer.png


Email Audit 
& Analysis
Brafton consultants evaluate new and existing email marketing 
campaigns to find opportunities for improvement. This includes 
conducting A/B tests for subject lines and calls to action.

During campaign setup, tests and launch, we closely assess all of 
the following and make recommendations as needed:

Email marketing regulatory 
compliance.

Sender reputation. 

Spam score.

Deliverability rates.

Open rates.

Improved email 
reputation

Healthier 
send lists

Improved email 
engagement metrics

BENEFITS

Click-through rates.

Click-to-open rates.

Unsubscribe rates. 

Replies. 

More.

A/B testing improves

email marketing ROI by

 82%

VIEW CASE STUDY
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https://docs.google.com/presentation/d/1F87Kee0sY_8yJFMK6tsRDvfsrFll69Vmr8xEP0gObCk/edit#slide=id.g12164cdc1ce_0_38
https://contentmarketinginstitute.com/articles/b2b-content-marketing-trends-research/


Email Content Creation
Brafton consultants work with our expert writers to craft, and test, 
email content that will help your campaigns succeed. This includes 
HTML email templates, email subject lines, imagery, body copy and 
CTAs for all of the following:

Newsletters.

One-off sends. 

Promotional emails.

Sales emails.

Drip campaign emails.

Customer outreach emails. 

Transactional emails. 

Auto-responder emails.

Much more.

Lead nurture Email-generated 
site traffic

Lead 
generation

BENEFITS

of B2B marketers say email 
is in their top 3 channels that 
produce the best results.

42%
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VIEW CASE STUDY

https://docs.google.com/presentation/d/1L75Vp3wzSj0ygv0jnZMPnCQjZxlBTfa8jh9Z4ohbbkA/edit#slide=id.g1215bea4d5a_0_244
https://contentmarketinginstitute.com/articles/b2b-content-marketing-trends-research/


PPC Advertising
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PPC Management
Brafton streamlines your paid search efforts with dedicated PPC 
strategists who manage and monitor your campaigns on a monthly basis. 
All of our strategists are Certified Google Premier & Bing Partners. 

Strategy support and ongoing management are available for: 

Paid search ads.

Display ads.

Retargeting (including AdRoll).

Shopping campaigns (Google, 
Amazon, Microsoft).

Syndication (Taboola, 
Outbrain and third-party 
networks). 

More.

Brand awarenessLead generation

BENEFITS

Overall, sponsored results 
account for 

of clicks on commercial-intent 
search queries.

65%
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https://www.wordstream.com/blog/ws/2012/07/18/diversify-search-strategy-ppc


Website Design & UX
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Website Design & UX
Our web design and development team can design, build and help 
launch your brand new website. Or, we can help design specific 
elements for your website — this includes interactive site content 
such as quizzes, calculators and other engaging user experiences. 

Using SEO and design best practices, our experienced developers 
build mockups tailored to your industry and audience. Each design 
element is carefully incorporated to provide the best UX possible 
and support your marketing, sales and business goals. 

Once complete, we can either hand over the mockup to your dev 
team, or build it for you.

Sound 
technical SEO

Strong 
branding

Optimized UX

A well-done UX design can triple 
website conversion rates.

BENEFITS

VIEW EXAMPLE
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https://farmpromise.com/
https://colorwhistle.com/website-design-statistics/


Technical Support 
and Development
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Technical Integration  
and Support
Integrating with Brafton’s seamless API delivery system makes 
content creation, publishing and measurement as simple as it can 
possibly be. Our API system also keeps your content in line with 
SEO best practices, while additional ad hoc troubleshooting and tech 
support is available at an hourly rate. Those services may include:

Any project- or task-specific website support is just a click away.

Faster project 
uptime

Search-friendly 
content and 
media hosting

Optimized 
delivery 
workflow

Mobile optimization.

Conversion optimization.

User testing.

Design best practices 
analysis and adjustment.

Site architecture analysis 
and adjustment.

BENEFITS
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Flexibility & 
Access to the 
Newest Products 
& Best Practices 
with Brafton

We’re adding new services to our product catalog nearly every quarter.

With Brafton, you’re never locked into inflexible contracts or subjected to outdated 
products and best practices. We follow a model of continuous evolution, which means 
we’re always testing new strategies, keeping up with industry developments, and always 
offering our clients the latest and greatest tactics and techniques.

As new services become available, you’ll be informed by your strategist if he or she 
believes you can benefit from tactical marketing adjustments.

Stay tuned for more exciting digital marketing products, developed by Brafton experts.
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Creative and Contractual Flexibility

FLEXIBLE PARTNERSHIPS COST AND CONTRACT GUIDANCE

Flexible product units. Change up unit allocation 
to any product or service as outlined in the 
Brafton Content Catalog.

Flexible campaign lengths. From one-off 
deliverables to a full year (or more)  
of project work.

Flexible timing on project rollout  
and launch.

Flexible onboarding. Average ramp-up timeline is 
3-4 weeks.  

Short-form agreement with no auto renew, 
long term subscription or hidden costs.

Custom scopes for your budget and 	
campaign needs.

12-month partner program – $1,495 provides 
access to Brafton resources and teams.
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https://www.brafton.com/brafton-catalog/?utm_source=prodcat&utm_medium=pdf&utm_campaign=prodcat


WWW.BRAFTON.COM

http://www.brafton.com
https://www.facebook.com/Brafton
https://twitter.com/Brafton
https://www.linkedin.com/company/brafton/
https://www.instagram.com/brafton
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